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IN A BARBER’S SHOP!
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As soon as’ you enter a
barber’s shop, you lose your
freedom.’ You are not to
regain4 it till you have paid for
it after a full hour’s slavery.’

Well,®

to call it slavery. You may call

you may not wish

it enjoyment. Many persons
call it enjoyment; perhaps they
enjoy slavery. Drunkards’
enjoy being slaves to drink."
Young lovers enjoy being
slaves of their sweethearts’
caprices.” And many persons
enjoy being slaves to a barber
once a week!

I, for one," do not enjoy
being a slave to a barber. As
soon as I enter a barber’s shop,
I feel I lose both my freedom
and my dignity." For I have to
resign'” myself, and especially

that important part of myself,

the head, to the control of
an ignorant” or at least ill-
educated' barber (I beg
barbers’ pardon). He turns
about my head as though"
it were his own instead of
mine. He sometimes offers
me a newspaper as much as
16

to say,® “While I improve
the outside of your head for
you, you ought to improve
its inside'” yourself 7. But in
fact’®, he does not care a bit”
about what is in my head. He
treats my head, which contains a
knowledge of English grammar,
phonetics,”

rhetoric,” literary

history,22 versification,” etc., in
the same way as any head that
does not contain a single word of
English.

Talking of ** English, I
wonder” why the barbers in
some fashionable shops in
Shanghai often speak English
— surely pidgin English®® —
among themselves. But this is
by the way.”’

To return to™ the question
of slavery. I feel my slavery
more keenly as often as™ I look
into the glass before me. Is it not
enough to make a slave of me? Is
it necessary to remind”’ me that

I am a slave?

I am glad that I do not
make so much of” my hair as
to require it to be shampooed™
or singed” in a barber’s shop.
I want to have my hair cut, and
have it cut, that’s all. ** Thus,
if * I have to be a slave once
every three or four weeks, my
period of slavery is always a
short one.

Emerging’® from a
barber’s shop, I often heave a

sigh of relief. *’
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Directions: After reading the passages
below, fill in the blanks to make the passages

coherent and grammatically correct.
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« . .
classical music
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piece of classical music was used as the theme
music for the 1990 World Cup . Not many

people could have given its name, (4)__millions

A final point to in mind is that the

to a great variety of music, from jazz to

is used to refer

the blanks with a given word, fill in each blank
with the proper form of the given word; for
the other blanks, use one word that best fits
each blank.

Many people believe that classical
music is not relevant music is not relevant
to young people today. (1) ___, this issue
frequently causes heated debate.

Some people say that classical music
is associated only (2)____ old people .For
example, if you look at the audience at a
classical concert, the majority is over the
age of fifty.

(3)__ say it is more popular than we first
imagine. Many young people listen to classical
music without realizing. It is often used in films

and advertisements. For example, a famous

enjoyed it.

Also, some people point out that
young people produce new music based
on classical ideas: for example, it is said
that rap music was invented by a classical
musician in 1912, but it is now used by
young people in pop music.

However, young people point to
the fact (5)____ classical music has been
outstripped by technology. To play a
classical instrument, such as a violin,
you need to study hard and practise for
hours. Nowadays, you don’ t need to get
aching arms from practising. A teenager
can write and make music(6)___ (use) a
computer program in the comfort of their

own bedroom.

pieces for large orchestras. This makes it
even more difficult to say (7)___ classical
music is relevant to young people.

So, it may be only a minority
of young people who play classical
instruments, but when it comes to
enjoying classical music, it depends on the
piece of music. It may be (8)___relevant to
young people in the modern world than

they realize!

%22 1.However 2.with 3.0thers
4.but 5.that 6.using 7.whether 8.more
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Complete the crossword.

The letters in the grey squares

spell out another word. What is it?
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1. choose someone for a
job

2. something you get
when you have been helpful
or worked hard

3. if you resign, you hand
in your

4. out of work

5. chances of being
successful in the future

6. the tasks you do when
you are at work

7. connected with office
work, such as keeping records
and doing accounts

8. find a solution to a
problem

9. deal with something or
control it

The letters in the grey

squares make the word .

ZZ(Answer Key):
1. appoint

2. reward

3. notice

4. unemployed

5. prospects

6. duties

7. clerical

8. solve

9. handle

The word in the grey

squares is ‘promotion’.
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